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COEUR d’ALENE

IWL MEETINGS:
September 9
Jewett House
9:00AM —Noon
Speaker: Elizabeth Brinton
Program: Thelmportance of Place
inWriting
Two-Minute Reeder: Elizabeth
Brinton
September 17
L utheran Church
6:30—9:30PM
Speaker: Y OU
Program: “OpenMic” Night
Two-Minute Reader: Ken Staley
October 14
Jewett House
9:00 AM —Noon
Speaker: LindaJurgensen
Program: Writing Diadogue
Two-Minute Reader: LillianLind
October 15
L utheran Church
6:30—9:30PM
Speaker: LizMadtin
Program: The Formsof Poetry
Two-Minute Reader: Open

SeptemberBirthdays

DaveWelts 9-01
Nancy Barnes 9-04
SherrieHibberd 9-09
Mary Jo Kringas 9-13
AlexaSmith 9-22
Mary JaneHonegger 9-25
BarbaraBrock 9-27
Michael Marsden 9-29

Happy New Year!

For most people, the new year startsin January. But
school kidseverywhere understand that the REAL new
year happensin September, when school starts. In
September, awholeworld of knowledge stretches
beforeyou, just waiting to be explored. Remember? Al
those new textbooks, unspoiled and unscribbled-in; the
freshly-sharpened pencils, with intact erasersbecause
no mistakesyet had been made; the sheer heaven of
thefirst page of afresh clean notebook; new teachers,
new friends, and all those promisesto parents (and
oursalves) that ThisYear Will BeDifferent?

Faceit—by January, the notebook wasin tatters and stained with some
unidentifiable substance, the eraser wasreduced to amere nub, the algebra
teacher had adopted a permanent pained expression, and all of gym class
knew we could not climb aropeto saveour lives. Yep, back in the day,
everybody knew that September wastherea new year.

Thisyear, why don’'t wewriterstake acuefrom the school childrenand
start fresh in September? Hereare someideas.
(1) Blow thedust off those New Year resolutions. If your ambitious
2009 goal of writing so many words per day or sending out So many queries
per week isbut adim memory, therearestill four months of theyear to go.
Think of how far you can get by January 1if you start now!
(2) Why should kidshaveall theback-to-school fun? Consider taking a
classat alocal collegeor online. Signup for awriting or literatureclass, or
study asubject related to your favoritetopic metter, likefinanceif youwrite
about business, or Imperial Russiaif that’swhenyour novel isset.
(3) If takingaformal courseisimpractical right now, then teach
your self! Choose atopic, search onlinefor course syllabi and other free
resources, check booksout of thelibrary, and start exercising your brain, on
your own timeand at your own pace.
(4) Visit an office supply storeand treat your self to some new “ school
supplies’: afresh clean notebook, your favorite pens, colorful Post-Its.
Savor thelittle high that comesfrom exploring an office supply store (or
maybethat’sjust me...).

Jennifer Leo
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New Year from page 1

(5) And remember: Few thingscan fix aday gone
wrong likeahandful of cookiesand a glass of
milk at three o’ clock. Just don’t spoil your supper!

Happy writing!
Jenny

Open Mic Mesgting
Comeand Strut Your Stuff at our Second
Annua Open Mike Night at our evening

meeting Thursday, September 17 6:30—
9:30PM.

Entertain your fellow members.
Read...Recite...Sing...

Perform...the choice is yours.
You' I have up to five minutes, and amicrophoneto
wow your way to fame! Everyonehad agrandtime

last year so don’t missthisfun and entertaining evening.

Join usat the L utheran Church on the corner of N.
Ramsey Road and K athleen.

WE WANT YOU!

It’s that time of the year again!
r nominating committeeislooking for candidates
tofill board vacanciesfor theupcoming year. If
you haveaninterest in hel ping to guide our
organization, please consider giving your timeand
talentsby serving asan officer.

Remember, IWL worksbest whenit servesits
members, whichinturn, requiresmembersto serve
IWL. If you areready to do your part, email Nancy at
nancyowensbarnes@yahoo.com. Job descriptionsare
available. THANK YOU!

IWL Lending
Library

Our Coeur d’Alene Chapter IWL
Lending Library consists of a list
of more than 200 books related
to the craft of writing, offered for
loan by members to members.

Any member who has not
received a copy of our Lending Library list,
please email Nancy Barnes at
nancyowensbarnes@yahoo.com and she will
email you a copy.

Hard copies of the list are also available at
IWL meetings.

We encourage all members to take
advantage of this great resource!

Opportunities Abound

The Chapter Board will be seeking new faces.
Will yours be one of them?Have you ever
thought about stepping into aleadershiprole
hereinthe IWL? Opportunity will soon be
knocking at your door. Will you answer?

It isfun to steer the ship! Now might be the
timetolet YOUR ideastake OUR group to the
nextlevdl. ....... Think about it!

Two-Minute Reads

Thanksto all thosewho havesigned up for
our Two-Minute Reads. Wehaveonly
ONE SLOT left for 2009, our October 15
evening meeting.

NEWSLETTER STAFF
Jim Turner - Editor

(208 664-9244) jimtur ner 1@j uno.com

Nancy Barnes - Assistant to the editor

Ann Story - Assistant to the editor

Peggy Chapman - Assistant totheeditor
Deadline:

the 25th of each month.




Chapter Meeting Highlights

Wednesday Morning

Peggy Chapman
Q;I\t; July 8 meeting provided apowerful, positive
ay to start theday with Nikki Arana’'s
condensed presentation of her workshop * Your Book
isWritten, NOW WHAT?". Thereisjust nothinglike
apresentation from aprofessiona and thisdefinitely
appliesto Nikki.
Nikki plungedinto her writing career in 2002 without a
bit of experience. Shefound al she needed wasright
herein North Idaho, starting withthe WL andit’s
members. With thedetermination of awinner she
studied and worked at devel oping her craft. Check
her website at www.nikkiarana.com and seewhat
perseverance can do.

The changing economy has not | eft thisbusiness
untouched, and thus Nikki’ sfirst recommendation was
to secure asuccessful, respected agent. Makesure
your manuscript isasrefined asif it wasgoing to the
publisher.

To get started you need to create aresume and you
do thisby joining writing groups, submitting towriting
contests, building your sphereof influenceinliterary
circlesby attending conferencesand mesting editors
and agents, learning how to pitch your materia (she
recommendshavingitinwrittenform) and developinga
oneminute“elevator” pitch about your book. You can
find conferencesa www.shawguides.com. Inaddition,
sherecommended joining critiquegroupsand
eventua ly moving onto professiond editing: copy, line
and substantiveediting.

Nikki reminded usthat weall have only one chance
to makeafirst impression and thusyour manuscript
must beperfect. Thecompetitionishorrendouswith
oneout of ahundred being published by good paying
publishers. Accordingto NatashaK erns, anational
leading editor, it takes 10 yearstolearntowritea
successful novdl.

Nikki suggests your query letter be one page and
thefirst paragraph should tell what your book isabout.
Your next paragraph should tell what type of book, it's
length, your target audience and what publisherswould
beinterestedinit. Nextintroduceyoursdlf,i.e.,
contestsyou’ vewon, your pertinent background, why
you arethe only onewho canwritethis. Makeit 750
to 1,000 words.

Nikki provided a“ 14 Point Checklist for Evaluating
Your Noved”................ briefly, they are:
1. Isitanorigina idea?
2. For commercid fiction, theremust bean
interna and externa plot
3. Mug start with aninciting incident
4. Nottoomuch back story inthefirst chapter
5. Canyour readersrelateto the characters (not
too perfect)?
6. Isittoo preachy?
7. Check every timeyou use “was’ or
“‘wasn't’....... be sureto show, not tell
8. Everytimeyouuse“it”, makesureaproper
nameisn't more appropriate
9. Isthereahook at theend of every scene?
10. Doeseverything movethe plot forward?
11. Doesthenarrationidentify the character?
12. Every set-up must have apay-off and every
pay-off aset-up
13. Every big scenemust haveyour character
respondtoit
14. Watch your pacing
Themorning could havegoneonandon, it was
obviousweall were enjoying the presentation. But
alas, Nikki would haveto put ontheentire seminar if
wewereto keep picking at her brain. Soall too soon,
themorning presentation ended with all of usbeinga
bit more enlightened, nourished and ready to put the
imparted wisdom into practice!

The August 20 kick-off meeting for the
2010 conference generated a lot of
energy and good ideas. More details will
be coming soon!

Many thanksto all who participated.

Board M eetings

Board meetings are held on the Monday
before the Wednesday meeting each month.
The October 12 meeting will be at Perkins
Restaurant in Coeur d’ Alene at 10:00AM.

All members are welcome to attend.




IWL History Shorts

From the desk of the Historian.
Second segment:

In January of 1945, newly
elected president Mrs. Edward
Hanson, presided at the first
meeting of the year. The writers
answered roll call with, “How can
I best be helped by the Writers’
League? President Hanson made
a motion that was voted on and
carried to reduce the early dues
from one dollar per year to fifty
cents. In the event that more
funds were needed, the members
could be assessed up to an
additional fifty cents.

During the year, guest speakers
were in abundance on topics
about article writing, how to get
your work published, correct
English, book reviews, and the art
of writing poetry. Members also
read from their own works of
prose and poetry. Six dollars was
sent to the Boise club to help
finance a set of Braille
dictionaries for a deaf and blind
student.

In November, a nomination
committee was named to select
the next slate of officers, and
since a motion was carried to skip
the December meeting, the great
news as to who would be the next
president was put on hold until
January. The year ended with
twelve paid up members and a
total of $6.50 in the treasury.

POET'S
CORNER

From
b. j. campbell

Linda

my Sigter-Friend

never chided mefor childness
sheunderstood my wondering
my discoveries

her ddlight

my wiselink withingght

inearly daysontheplanet

| pointed and exclaimed
sheexplainedtheway thingsare

today, my car hurtleseastward
homewardin rush hour traffic

toward thunderheadsbuilding
Linus-like, I noteacloud column
roilsinto George Washington’sportrait
hanging onmy fifth-grade classsoomwall
smug, floating forever on hiswhitecloud
asl drive, hetransforms

now to George C. Scott as Patton

now to Daffy Duck ashimself

| must point andtell my Sister-Friend
on her birthday

today evenwiser

shewill explain

REFRESHMENT
VOLUNTEERS NEEDED

We need a few folks to step up for the

October and November meetings.

If you will be attending one of these meetings,
how about bringing a snack to share. If we get a
couple of folks to contribute at each meeting, the
burden is light. Bring what you like to eat and share
it with the group!

Please take a turn bringing refreshments to
these meetings. Please contact Hospitality Chair
Barbara Rostad, 777-1030, to volunteer.




IQ#8

Larry Telles

How many of thefollowing“ great first lines’” from
literature can you identify. Giveyourself apoint for the
book titleand theauthor of thefivefollowing examples.
Theyear the book was published isprovided asahint.
Ten pointsisaperfect score. Giveitatry!

1. Somethingalittle strange, that’ swhat you notice,
that she’'snot awoman likeall theothers. (1976).

2. Under certain circumstancestherearefew hoursin
lifemore agreeabl e than the hour dedicated to the
ceremony known asafternoon tea. (1881).

3. Hewasaninch, perhapstwo, under six feet,
powerfully built, and he advanced straight at you
with adlight stoop of the shoulders, head forward,
and afixed from-under starewhich madeyou think
of acharging bull. (1900).

4. Therewerecrimson roseson the bench; they
looked like splashes of blood. (1930).

5. Theboy withfar hair lowered himself downthe
last few feet of rock and began to pick hisway
toward thelagoon. (1954).

What’syour score?

10—-09 points: Genius!

08-—07 points. Very good, you’ ve doneyour
homework.

06 —05 points: Your just average. You'll do better
nexttime.

04 —-03 points: Get alibrary card.

02—01 points: Canyou read?

ANSWERS:

Kissof the Spider Woman. Manuel Puig.
Portrait of aLady. Henry James.

Load Jm. Joseph Conrad

Strong Poison. Dorothy L. Sayers.
TheLord of theFlies. William Golding.

absrowbdpE

Jim Doran Movingto New Mexico

have|ust taken aposition asthe Executive Director

of the New Mexico Forest Industry Association. |
aminthe process of moving to SantaFe, New
Mexico.

Thisisavery different placefrom the deep green
moist fernsand cedar and forested mountainsof north
Idaho. Herethe skeleton of the earthisbared and
hard asbones. Maybeitisametaphor to meto get
downtotheessential redlities; thefluff isgone now.
Butlifeisgood. Themonsoon seasonjust brought rain
and | havetoldlocalsthat it wasfor mesothat | could
adjust tothisdry climatemoreeasly.

| will havetotakemy creativity withme. Itisfairly
strangethat one of the main charactersinmy novel,
Broken Fences, took ajourney to New Mexicointhe
courseof hispersonal transformation. | guessitwasa
foreshadow of my ownlife. | won’t bemoving
forward with the* Spoken Word Revival” in CdA.
Maybeit will happenin SantaFe.

| redly enjoyed my involvement withtheWL. |
got somevery good information and connectionsto
editorsand agentsand | enjoyed the camaraderie. I'll
say good thingsabout IWL inmy roundshere. | need
to say solongto the ldaho Chapter.

| am alsolooking for someoneto rent my nicelittle
2 bedroom bungaow. | havefixedit upvery nicely. It
isinagood quiet part of town, 10" and Pennsylvania,
inthe® Garden Digtrict”. 1f you know of anyonewho
might beinterested in renting aplace, unfurnished or
furnished, let meknow. | expect to befully out by the
end of September. Jenny suggested that | ask you to
put anoticeinthe September Newsdl etter.

Thanks,

Jm Doran - Independent Contractor
Community Forestry Resources
(208) 667-0463

cell (509) 293-1535

L ouise Shadduck

Honored at the CDA Library

Vistthedisplay of worksby former IWL member

L ouise Shadduck September 12 at the Coeur d’ Alene
Library. Louise, acontributing author to our award
winning Ka eidoscope Book passed away last year
after alongand prolificliterary life.



Submitting Your Article
Larry Godwin

You' vewrittenadynamitearticle. How do you persuade your target magazineto accept it? Thefirst stepistoread
severa recent issuescover to cover, tofamiliarize yourself with the content, tone, and audience. Thengoonlineand
study thesubmission guidelines.

Somevenuesprefer that authors query before submitting, but most expect usto send the articleuninvited,
with an attached cover | etter. Check your target’swebsiteto confirm, aswell asthe preferred mechanism: e-mail or
postal mail. Whileyou'reat it, browsetheguidelinesfor policieson focus, word count, Simultaneous submissions,

etc.

If you submit the article without aquery, keep your cover letter to asinglepage. Find out the specific name
of theacquisitionseditor and organize your | etter, paragraph by paragraph, according to thisexample, asubmission
to anatural-foodsmagazine:

Dear Ms. Snow:

Start with a strong
lead.

The psychiatric community believes serotonin therapy is the procedure of choice to
treat situation-based depression and generalized anxiety disorder. But many
anxious and depressed persons respond to neither the leading health food
supplements for this purpose, 5-HTP and St. John's wort, nor to prescription drugs
that enhance the calming neurotransmitter serotonin.

Point out why your
article is relevant
to this magazne,
why people will
want to read it.

Fortunately, health food store customers who suffer from these mental disorders
can seek out an alternative: products that enhance the other major inhibitory
neurotransmitter, GABA. These individuals will want to acquaint themselves with
the advantages of GABA therapy and with the associated natural foods products
they can easily purchase at local stores.

Point out why you
are the perfect
person to write this
article.

| enclose my informational article, " GABA: Serotonin's Cousin.” | have had a
strong motivation to research GABA, for | have struggled with anxiety and
depression for twenty years. | tried 5-HTP, St. John's wort, and many other
natural foods products, as well as two dozen psychiatric drugs, without success.
Within a few days, GABA reduced my anxiety level.

M ention your
credits.

Previously | wrote articles on St. John's wort and 5-HTP and shared these with
natural foods product manufacturers. | wrote a monthly column, " Supplement
Showcase," for Health First M agazine from 2003-2006, and for the past two years,
I have edited and published my own monthly newsletter, Healthy Lifestyles, with a
regional circulation.

Wrap it up.

Please consider the enclosed article for publication in The Natural Foods Digest.
At 1,300 words, it is structurally similar to " Tea Leaves Promise Well-Being" in
your November 2008 issue. | will be happy to furnish published clips, if you desire,
and enclose a SASE for your reply.

Thank you for your time.

Sincerely yours,
Henry Styles

Craft your article cover letter according to thismodel to maximizethe chancesthetarget editor will accept

your work.




Vokab ulere

Norm dePloom
I syour new novel, how-to guideor vacation plan goingtoincludea
settinginor trip to Great Britain? Bewar ethat the same spoken
wordsin British English and American English can vary, leadingto
confusion, misunder standing or embarrassment. Useof this
abbreviated dictionary from Wikipedia.com may helpin
under standing British “English”.

Athlete= onewho participatesin running, jumping or throwing sportsevent

Biscuit = baked sweet or savory cakein genera

Blinder = excellent performanceinagameor race
Blinkers=flapson horse' shead to obscureviewsto theside
Bottle = courage, “ Jon showed alot of bottletoday.”
Caravan=towed RV or trailer

Casket = small casefor jewelry, especially antique pieces
Chippy = carpenter

Cowboy = unscrupulousor unqualified tradesman
Créche=day care

Crib=nativity scene

Dead =finished aglass, acup, or acigarette, etc. “It'sdead,” said Ben
rising to get another beer.

Dummy = pecifier

Hannd =washcloth

Flyover = overpass

Footpath=sidewak

Geezer = gangster

Hob = stovetop

Hog = yearling sheep

Hole-in-the-wdl =automated teller machine

Hoover = vacuum cleaner; used asaverb. “I hoovered thefront parlor

today.”
Lorry =truck
Nappy = diaper

Pants = underwear of poor quality

Parkway = railway station with parking for commuters

Read =to study at auniversity, “ Jonisgoing to read physicsat Oxford.”
Redcap = military policeofficer

Seeded = seedsleft infruit or vegetables

Snout = policeinformant

Squash =fruit cordia drink

Stall =front seatsin atheatre; U.S.=orchestraseats

Stove = hot house or greenhouse

Tailback = queueof vehiclesasinatrafficjam

Tank top =woman’sdresswith ascoop neck and sleeveless
Tie=agame between two sportsteams* Soccer tieat 2:00 pm, stadium
fidd.”

Truck =railway vehiclefor carrying goods

Winger =fender of acar

L etters....

It’sall intheway you
arrangethem!

Whenyou rearrangetheletters:

PRESBY TERIAN =
BEST IN PRAY ER

ASTRONOMER =
MOON STARER

DESPERATION =
A ROPEENDSIT

THEEYES=THEY SEE

GEORGE BUSH =
HE BUGS GORE

THE MORSE CODE =
HERE COME DOTS

DORMITORY =DIRTY ROOM

SLOT MACHINES=
CASH LOST IN ME

ANIMOSITY =ISNO AMITY

ELECTION RESULTS=
LIES- LET'SRECOUNT

SNOOZE ALARMS=
ALAS! NOMOREZ ‘S

A DECIMAL POINT =
I’M A DOT IN PLACE

THE EARTHQUAKES=
THAT QUEER SHAKE

ELEVEN PLUSTWO =
TWELVE PLUSONE

AND FOR THE GRAND
FINALE:
MOTHER-IN-LAW =
WOMANHITLER



Marketing

Why Your Book |sn’t Sdlling

ver the past several days, I’ vefielded anumber of

calsfromauthorsfrustrated with their progress.
“Nothingishappening”, “AmI doingthisright?’ and
“My book isn't selling,” are some of thebiggest
complaints| hear when authorsare marketing ontheir
own. Especialy now, when wefedl the pressureto
make every marketing effort count, marketing
effectively isbecoming moreof aconcern.

Authorsliketo blameit onthe downturninthe

economy but thetruthis, booksarealow dollar item
andlikely to sell better over the holidaysthan the spiffy
new iPhone. So here'salittlereality check, mixed with
someingpiration and afew ideasto hopefully kick start
your momentum!

1) Goals: it’sgood to havethem but makesure
they arerealistic. If you' renot sure, ask someone
who can be objective.

Yesterday | was speaking to an author who was
really discouraged she hadn’t met her salesgoal for the
year. Shehad set herself agoal of selling 20,000
books. Now that’sagreat number to aspireto, but not
aredisticfigure. Why?Becauseit was her first book,
because she self-published it and because shedidn’t
haveadistributor in placeand didn’t haveaplatform.
All of thesethingsarefactorsto consider when setting
thesetypesof goals. What'smorerealistic?Well, it
dependson your market, but 2,000 to 5,000 especially
if you' re starting out isamuch better target. Keepin
mind though, that if your book haslimited distribution,
thisnumber could drop drastically.

2) What’syour plan? While setting goalsisimportant,
it sequaly important to have mini-goasor milestones
that you can reach and check off your list. I outlinemy
biggod, let’ssay it'sfinding atraditional publisher for
my book, and then | outlinethe hundreds of mini-goals
| need to reach before | can even be considered by a
mainstream house.

When you work your goal setting thisway, it will
fed likeyou areaccomplishing thingsbecauseyou are.
So oftenthelarger scope of what wedo iscomprised
of micro-efforts, thingsthat might go unnoticed and
unseenif you don’t writethem down or somehow keep
alog of them.

Inall theyears|’ veworked in marketing and
publicity, the single most discouraging thingiswhenyou
doamillion piecesof invisblework and don't keep
track of it. Make aroadmap: you would never drive
from San Diego to New York and not have amap.

Muchlikeatrip from West to East you'll need a
map to keep you on track. It doesn’t haveto be
forma, just alist of thingsyou want to accomplish
today, thisweek, thismonth and the next six months.
Keeping yourself ontrack will keepyou ontheright
road, if not you could end up being someplaceyou
never planned on. Like Peoria.

3) Am | doingtheright thing? No one marketswell
inavacuum, soif you have questions, get answers
from someoneyou trust. You might bedoing al the
right things, but it might just beamatter of timing,
patience, effort, and oh, did | mention patience? The
important thing isto ask someonein theindustry and
someonewho will giveyou honest feedback without
tryingtosdl youtheir stuff.

4) Brainstorm and get creative: again, no oneworks
well inisolation so get out there and brainstormwith
peoplewho areinasimilar situation. If that’snot
possible, then start attending classeswhether in person
or teleclasses. Thepointis, get out thereand start
those creativejuicesflowing or just Sit with aspeaker
you likeand get inspired. Re-igniteyour campaign.

5) Reevaluate: if you keep hittingabrick wall, it's
timeto reeva uate your marketing. Areyou hitting the
right targets? Areyou going after your nichemarket or
areyou shooting too wide? Areyou spending timeand
money onthingsthat aren’t leveraging results?If so ask
yoursalf why? Areyou doing it because everyoneelse
inyour writing groupis? Ask yourself somecritical
questions.

6) Stuff only worksif you doalot of it: whatever
you focuson, you should planto doit consistently. If
you blog, blog cons stently. Radio? Samething. Get
yoursalf inasocial networking sitethen besocid.
Don't“dabble” - someone oncetold methey’ ve
dabbledinthisand that. Trust me, dabbling doesn't
work. Diving headlong into marketing does.

Continued on page 9



7) Put alot of linesinthewater: 1 don’'tfish,sol’'m
not surewherethat analogy camefrom, but you get the
idea. Put alot of stuff out there. Don't just blog and
expect that to beyour singular source of marketing.
Blog, socia network, doradioif it'sappropriateto
your book, do talks, book events, network, and goto
conferences.

8) If you do nothing, expect nothing: your book is
not thefield of dreams, if youwriteit, peoplewon’t
just beat apath to your door. Get yourself out there,
do whatever you need to market the book.

Sending postcardsto your mailing list might get you
afew “Hey, great to hear fromyou” emails, but it
won't sall books. Surprisingly enough, most authors
don’t sall but afew booksto their immediate social
circle. Break out of that circle. Mom can only buy so
many of your books. | queried thison my Facebook
page earlier, and someone responded by saying that
she'sfrustrated that her clientsdon’t market the books
they publish. Hmmmm.

9) Realism will keep you sane: thetruthisthat
unlessyou get aticket to her show, you' |l probably
never meet Oprah. That’sok. Thereareamillion other
thingsyou can do instead of sitting by the phone
waiting for her to call. Realismwill not only keepyou
sane, it'll keep you ontarget. Having dreamsisagreat
thing, everyone should haveadream, but realismwill
keep you from being discouraged and keep your
marketing momentum ontrack.

10) Don’t throw money at somethingjusttofeel like
you'’ redoing something: throwing money at aproblem
isn't dwaysagood thing; infact, sometimesit’sthe
worgt thing. If you' regoing toinvest inyour marketing
(and you should), make sureyou’ reinvesting your
money wisdly. Therearegreat dealsout there, but
some of them areawaste of your timeand certainly,
your money.

Makeinvestmentswisdly. I’ veknown authorsto
blow through a$5,000 marketing budget $99 at atime
and still have nothing to show for their efforts. Also,
whileit’stempting and easy to do, don't place ads.
Ads(especialy online) don’'t work. Mediablastsaren’'t
recommended either. It stempting, | know. Blasting
thousands of mediaat onetimewith your message
should result in something, right? Not aways. Be smart
withyour marketing dollars. If you' reblagting the

media, ask to seethemediatargetsfirst. You don't
want to be pitching your romancenovel to Car and
Driver.

So what'’s the solution to all of this? Here
are some guidelines to help you navigate
this marketing and PR path:

1) Becomepart of the conver sation, wherever that
conversation exists. If your book isaNew Agetopic,
gotoweb sites, blogs, and even consider attending
some conferences. If you' refollowing blogs, comment
on those blogs, get to know the big bloggersout there.
If you haveasocial networking sitework it, make
friends, comment, be hel pful.

2) Don’t get intothelnternet with theideayou’ll
makealot of money. Get onlineand be helpful, the
money will follow. If youdoitinreverseyou'll havea
very short-lived timeonline. Offer tips, link to other
blogsor web sitesyou find helpful . Offer guidance,
insght, wisdom, ingpiration, whatever worksfor your
market.

3) Want to sell books? Then go for exposure.
Repest after me: marketing and PR doesn't sell books
- it getsyou exposure. Exposure getsyou an audience,
and an audience getsyou book sales. Whatever effort
you' regoing to put into your book, understandit’sfor
theexposure, not for sales. Much like point #2, if you
attack your marketing with theideaof selling books,
you' |l bedisappointed. If you tackleit with theideaof
gaining exposure, you' Il be pleasantly surprised, and
it'slikely that book saleswill follow.

4) When you makeup your list of thingstodoto
mar ket your book, ask your self what can giveyou
thebest exposure. That’soneof thereasons| love
theInternet, becausethe exposureislimitless. Don't go
for flash in the pan marketing ideas, go for substance.

5) Having 35 social networ king accountsisonly a
good thingwhen you usethem all. Peopleask me
how many socia networking pages should they have, |
say: how many canyou manage?If you can’t keep up
35 pages, then start with oneand go from there. Better
to have onevery active page than abunch of pages
that are blank.

6) Do oneto fivethingsaday to market your self
and your book. Keep ontrack with your marketing

Continued on page 10



effortsand stay inthemarketing “zone” by craftinga
list that letsyou chip away at your goals, onegoal a a
time

7) Please, please, please get a web site. It'syour

24/ 7 salestool and should be one of thefirst thingson
your list of must-do marketing tasks.

8) Get help from a professional you trust. | know
you'reloving this* going done’ thing, but let’ sfaceit, a
somepoint it might makesensetobringina
professiona who can help you, someoneyou trust who
will giveyou astraight answer and good, solid advice.
Stay away from anyone offering guaranteesin sales.
Thisisahugeredflag, no onecan predict this, nor can
anyone predict abestsdller.

Themoreyou can approach your marketing planwith
goals, adash of redlistic expectationsand alot of hard
work, themoresuccessful you' Il be. Thetruthisthere
are hundreds of thousands of booksthat get published
each year that end up dying aquiet death duetolack
of focus, goa's, and exposure. Get yourself onapath
and then find amanageabl e plan that will work with
you, hot against you!

Reprinted from “ The Book Marketing Expert
newsletter,” a free ezine, offering book promotion
and publicity tips and techniques. http://
www.amar ketingexpert.com

L akegazette

GuiddinesFor Submissions
Keep your piece to one page. 600-750
words or less. Submit as a WORD 2002
document, e-mail attachment. No need for
any fancy formatting. Times New Roman 12
pt, single spaced works well for insertion
into the newsdl etter.

Photographs should be submitted as a
JPEG file. (DO NOT EMBED PHOTOS IN
A WORD DOCUMENT!)

Please title your piece and include your by-
line.
Submit to jimturner1@juno.com.

Deadline: 25th of the month.
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Languagein a STATE of Flux

he European Commission hasjust announced an

agreement whereby Englishwill betheofficia
languageof the European Union rather than German,
whichwastheother possibility.

Asypart of the negotiations, the British Government
conceded that English spelling had someroomfor
improvement and has accepted a5- year phase-in plan
that would becomeknown as* Euro-English”.

Inthefirst year, “s’” will replacethe soft “c”.
Sertainly, thiswill makethesvil servantsjumpwithjoy.

Thehard*“c” will bedroppedin favour of “k”. This
should klear up konfusion, and keyboardskan have
onelessletter.

Therewill begrowing publik enthusiasminthe
sekond year when thetroublesome*ph” will be
replaced with“f”. Thiswill makewordslikefotograf
20% shorter.

Inthe 3rd year, publik akseptanse of the new
spelling kan be expekted to reach the stagewhere
morekomplikated changesare possible.

Governmentswill enkouragetheremoval of double
leterswhich have dwaysben adeterent to akurate
spdling. Also, d wil agrethat the horibl mesof theslent
“@’ inthelanguagisdisgrasful andit should go away.

By the4th yer peoplewil bereseptiv to stepssuch
asreplasing“th” with“z” and“w” with“v”.

During zefifz yer, zeunesesary “0” kan bedropd
fromvordskontaining“ou” and after zizfifzyer, vevil
hav areil sens bl riten styl.

Zex vil benomor trubl or difikultisand evrivun vil
findit ezi tu understand ech oza. Zedrem of aunited
uropvil finali kumtru.

Und efter zefifz yer, vevil a be speking German
likezey vuntedin zeforst plas.

Your Bio GoesHere

Send the L akegazette a short
biography of yourself. Something o O
that you would use on a book
jacket.

Let usknow a little bit about who you

are and what you like to write.
Send your submissioninaWord document.
Picturesshould beinjpeg format.

—



SUCCESS STORIES

Somethingis
missing
HERE....
Could it be
YOUR success

Notes, News, Announcements
and other unpaid political
Incursons

Toot Your Own Horn
L et your chapter membersknow about your successes.
Any successcan beaninspirationfor others.

Now it'syour turnto let usknow about your
accomplishments. Remember that all authorshaveto get
involved insalf-promotion. Let it start here!

Send an email telling about your work; what it isand
wherewe canlook for it. Let othersbeinspired by your

success!
Send your SUCCESS STORIES to
jimturnerl@juno.com

SCBW!I Conference ThisMonth

The Society of Children’sBook Writersand Illustrators
ishavingitsFifth Annua Regiona Conferencein
Spokane on September 12, 20009.
BeginningsMiddlesand Endingswill be held at the
cathedral of St. Johnthe Evangelist 127 East 12" Ave,
Spokanefrom 8:00 am. to 6:00 p.m.

For moreinformation check www.SCBWIWAID.org

SpokaneAuthors& Self Publishers

Nancy OwensBarnes
I naninterest to shareinformation with other writing
groups, the Coeur d’ Alene Chapter of IWL and
Spokane Authorsand Self-Publishers (SASP) have
agreed to share programinformation. Inthisregard,
following areupcoming programsfor SASP,

September 3

Speaker: SASP member Doug Huigen.

Huigenwill tell of hisexperiencesinbringing hisbook to
publication.

Spokane Authors & Sdlf-Publishers (SASP) meetson
the FIRST THURSDAY of each month at the OLD
COUNTRY BUFFET, 5504 N. Division, Spokane,
WA. Themeeting roomisopen at 11AM for usto eat
lunch. Our formal meeting startsat NOON with our
featured speaker or other event. SASP encourages
gueststo attend meetings—onetimeonly please. To
continue, you need to become a member. (Personal
guestsof membersarewelcomeat any time.)
Membership duesof $15 areduein January. For
additiond information vist www.spokaneauthors.org.

HIGH DESERT JOURNAL is a
literary and visual arts magazine
dedicated to further understanding
the people, places and issues of the
interior West, a distinct region
abounding in history, creativity
and flux.

For submission guidelines, visit
www.highdesertjournal.com.

WRITING FOR THE SOUL

CONFERENCE.

Christian Writers Guild, Feb. 18-21,
2010, The Grand Hyatt, Denver.
www.christianwritersguild.com.




Coeur d’Alene Chapter
Idaho Writers League

P.O. Box 1113

Hayden, Idaho 83835 USA

ADDRESS CORRECTION REQUESTED

2009 Officers

Jennifer Leo: President

208-610-2520 jenny@ez2ba.com David E. Hibberd: V_Vebmast_er

Nancy Barnes: 1st VP & Co-Program Dir ector 599—928—5528 dehlbbe_rdwrlt&s@comcast.net

208-448-0833  nancyowensbarnes@yahoo.com Richard Welts: Historian
nancyowensbarnes@conceptcable.com 208-667-5606  Richard@Welts.net

Jim Turner: 2nd Vice President - Newsletter Editor BarbaraRostad: Hospitality Chair

208-664-9244  jimturner1@juno.com 208-777-1030  BKR9950@ao0l.com

Jennifer SRova: Secretary Jennifer Rova: Publicity

208-762-0976 jrovacop@roadrunner.com jrovacop@roadrunner.com

Peggy L eeChapman: Treasurer Position OPEN  SunshineCommittee

208-772-6262 pege ee@roadrunner.com

Whoistheldaho Writers League?

Purpose of the organization:

The Idaho Writers' League is organized exclusively for charitable and educational purposes for the promotion of social
wefareincluding:

A. To promote and maintain a high standard of literary output and to recognize accomplishments of |daho writers.

B. To stimulate public respect and support for the art and profession of writing.

C. To provide aunified organization for writers and those with seriousinterest in writing and literary skills.

D. To encourage new writing talent, to exchange ideas through the L eague publication, and local and state meetings.
E. To stimulate writing by means of contests and recognition awards.

F. To encourage regional activity among neighboring chapters.



